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Abstract

Global visual culture becomes widespread in Taiwan after rapid
dissemination of visual images from all over the world. Its consequences
include not only the multiplication of images, but also the visual impacts on
teenagers’ popular merchandise.  Confronting with these situations, art
educators are responsible to guide their students by curriculums to introspect
the differences between cross-cultures and indigenous cultures. The purposes
of this study, using methods of analysis of documentations and action research,
aim to discuss, 1.Situations and influences of global visual culture,
2.Relationship between art education and popular cultures affected by global
visual culture, 3.Teaching methods and strategies of global visual culture, and
4.Possibilities of implementing curriculums of global visual culture.
Conclusions and suggestions are as the followings: 1.Teaching of visual
culture can not ignore the essential characteristics of art; 2.Subjects of students’
life should be integrated into teaching of visual culture; and 3. Teaching of
global visual culture ought to stress on students’ introspection of their own
cultures.
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