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Abstract

The celebrities, flourishing in contemporary pop culture, have replaced
ancient gods, kings, and heroes and become new idols in our age. Exploring the
celebrity portraits by Andy Warhol in this cultural context will be the principal
intent of the present essay. By the process of repetition, Warhol confirms in his
portraits of famous men the same cultural logic of the celebrities: man and his
image could be product of high added value; when reproduced thousands of
times, they are burned into the collective memory of the mass and become the
(ironic) icon of our age. Starting from a description of these series, we propose
to read them from the perspective of the logic of celebrities’ phenomena and a
new problematic of different level (icons of contemporary heroes), hoping that
may produce more coherent understanding of these series and their cultural
context, and the application to the field of art education.
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