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Abstract

The ethnographic study described and interpreted the present condition of
the African-art market in Taiwan. The purpose of the study was to understand
the related cultural construction of knowledge. Based on the field data, the
Taiwanese African-art market was found to contain three sectors: the sales
sector, the collection sector and the promotion sector. Current knowledge
about African-art had its root in the sales sector, than move on to the collection
sector and the promotion sector.  Knowledge construction in these three sectors
clearly enriched local knowledge about African art. The process also provided
an opportunity for various parties to involve in the construction of personal and
public meaning of African art and art in general. The study revealed a pattern
in which Taiwanese native culture encountered and interpreted foreign cultures.
In regard to art education, the present study confirmed the value of
incorporating cultural discourse to increase cultural awareness in the process of
teaching and learning.
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