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Abstract

This study attempts to explore gender differences in perception of pictorial styles by
experimental methods. A total of 78 and 82 participants were recruited from the industrial and
commercial design department of an institute for two periods. The perception mappings of
similarity and preference in spatial images of genders to the popular illustration styles were
established by the Multidimensional Scaling Method (MDS) through the pairwise comparison
and preference score scales. On the whole, the judgments of style have two main axes: theme
and form, and this echoes previous studies. In terms of gender, it can be found a clear pattern of
style judgements as that male participants tend to utilize “form” as the main criterion and “theme”
as secondary, while female counterparts utilize “theme” as the main one and “theme-form-
mixture” as secondary. In addition, female participants tend to include “athletic competition” and
“violent combat” in the same classification of similarity, and distribute “sporty athletics” to the
preference category, while male participants seem to refer “sweet romance” to one classification
in both similarity and preference assessments. This finding certainly challenges the stereotype of
that males value manliness while females care about femininity. The above results suggest that

the effects of congenital physiological traits and acquired social constructs are mixed.
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