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Abstract

This study analyzes the styles of 1,114 sample children’s picture books published by private
sectors in Taiwan from 2004 to 2019. According to I, Teng, and Huang’s (2004) method and
frame of style analysis, this study determined the characteristics of modern Taiwanese children’s
books to include the following five elements: There is a growing trend toward childized styles.
The styles are concentrated in “Fairytale-cartoon,” “Caricature,” and “Decoration.” There has
been an increase in substyles, and no more positive correlation between the tightness level
and age. There is a rise in compound styles. Adult styles have been transferred into childized
sub-styles. In addition, the study summarizes the significance of the era of style changes in
children’s picture book: The international market for children’s picture books is expanding
rapidly. The reach rate of picture books is increasing. The background of illustrators is more
diverse. Internet media increases the exposure of illustrators’ works. Changes in technology are
reflected in a change in styles. “Fairytale-cartoon” and “Caricature” have become mainstream
due to their amiability, emotional expression, and message delivery functions. “Decoration”
and adultized styles have declined over time due to a lack of emotional rendering. The adultized
style talents or training are lacking. In the end, the study suggests that the style concentration
is not conducive to children’s aesthetic education and limited the age of readers. Regarding
the challenges of globalization and localization, this study also suggests that illustrators and
publishers should: develop artistic uniqueness, take advantage of different layout sizes, and
build self-branding.
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